
CROSS
PROMOTION
Teresa, Moiz, Hazel, Kalyna



OBJECTIVES

Increase campus tour sign-ups by 15% for
McMaster University
Increase app downloads by 15% in the
Hamilton region for Starbucks 



STRATEGIES
Increase campus tour sign-ups by 15%

Radio advertisements through 102.9 K-LITE FM
Offer free beverages from Starbucks at local
university locations when signing up for a university
tour

Increase app downloads by 15% In the Hamilton region
Radio advertisements through 102.9 K-LITE FM
Offer a chance to visit campus and receive
Starbucks through the Starbucks app



BUDGET

Ads will run in January, May, October, and November
Rush hour in the morning when they are getting to school/work 7-9am
Rush hour in the evening between 4-6 pm



SCHEDULES
General schedule

January: Pre-Production
February: Production
April: Pre-Production
May: Production
October: Production
November: Production

Rush hour in the morning when
they are getting to school/work
7-9 am
Rush hour in the evening  
between 4-6 pm
Wednesday, Thursday, and
Friday are the most listened to
days (Pre-Weekend Listening
Shows Radio Commands a
Crowd., 2015)

Sample schedule for January
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RATIONALES
Motivate to close by offering added value
Timing of the campaign 
Radio station is an effective tool
 Follow up with trial questions or statements such
as “What are your thoughts?" or "I can see we are
on the same page."
Mention that we want this promotion ready to run
for the back-to-school season so both clients need
to be on board as soon as possible



ADDED VALUE

What are we offering
Provide support regarding
advertising costs
Fund prize for contest



PORTFOLIO
Past Radio Ad
Advertisement ran on the station
Discusses the benefits of listening
to the station
Establishes other ways to listen
using the app and Apple Car Play. 



PORTFOLIO

Current advertisement
running on the stations
Advertisement for Vog
Optical
Introduced a contest 



PORTFOLIO
Radio ad for Starbucks
and McMaster 

30s to deliver the
message 
Offer the ability to
reach a wide
audience during a
specific time
Specific region 



THE CONCEPT Starbucks and McMaster will partner
up for a radio advertisement.

Starbucks will offer discounts for their
McMaster locations along with
encouraging tour signups for
McMaster University. 



OUR OBJECTIVE 

The concept of the cross-promotion
Added value
Promotional material
The media we offer 

Agree to increase Mcmaster and
Starbucks ad spend over the next
year by at least 10% (not including
this promotion)



General schedule
January, April: Pre-Production
February, May, October, and November: Production

Coupons through the Starbucks app during production
months
Radio ad:

Wednesday, and Thursday: 7:30 am 8:30 am 4:30
pm
Friday: 7:30 am, 4:30 pm 5:30 pm

Start Date: January 1, 2023.
End Date: December 30, 2023.

PROMOTION ACTIVATION
DETAILS



ADDED VALUE



ADDED VALUE

Help cover advertising costs
every Fridays at 5pm
Save money on Advertising while
still being able to promote their
brand 
Increased revenue

Provide Support Regarding
Advertising Costs



ADDED VALUE

Fund the prize money for the
McMaster x Starbucks Contest
Gives both Starbucks and
McMaster brand awareness
Cost efficient promotion for their
brands 
Helps increase downloads on
the Starbucks app

Fund Prize For Contest



IMPACT ON
ACCOUNT

TERRITORY

Increase revenue as the client spend by
15% more for the cross-promotion 
Strengthen relationships with clients
Account management can be impacted
working with 2 companies may be a
challenging opportunity 
This concept can be adapted to other
companies such as other clients that are
universities and food chains.  Ex. Tims
Hortons and Ryerson



CLIENT SELECTION
Starbucks

Chain coffee shop. 
Locations in Hamilton and McMaster University
will participate

McMaster
University 
Located in Hamilton Ontario

McMaster will spend more money because they have a
bigger budget based on last year, and also since the
promotion is occurring only in Starbucks is around
McMaster University



WHY THEM?

This will be a successful promotion because both
clients and our media company will benefit!
Hamilton is full of people ages 18-49 that work or go
to school. 
Morning time is when students or McMaster faculty
journey to work while listening to the radio.
At this time they need to get breakfast or a morning
coffee 



WHY THEM?
Since there are Starbucks locations in Hamilton and McMaster,
the target audience will easily be able to go to participating
locations.

This will bring more loyal customers to Starbucks and increase
brand awareness for McMaster as well as build a reputation
that the school cares about their students and staff.

Additionally, potential students could hear the ad and want to
go to McMaster over their competitors



POSSIBLE OBJECTIONS

PEOPLE DON’T
LISTEN TO ADS!



POSSIBLE OBJECTIONS
Feature a benefit for your customers,
and people will listen to it
Readership/audience studies prove ads
are read/heard/seen if they contain
something of interest to readers

McMaster students are always looking for
student deals, promotions, and ways to
save money. They want to know you care
about your student and staff 



POSSIBLE OBJECTIONS

STUDENTS/ GEN Z DON'T
LISTEN TO THE RADIO!



POSSIBLE OBJECTIONS
Our ads will be targeted to students and
all faculty that are part of the school.

55% of Gen Z listen to AM/FM radio every
day (Musical Pursuits, 2022)
Adults listen to 104 minutes of radio per
day, 12.2 hours per week (Musical
Pursuits, 2022)

Our ads are perfect for reaching the target
audience of people in the Hamilton region



POSSIBLE OBJECTIONS

EVERYBODY ALREADY
KNOWS WHERE WE ARE AND

WHAT WE OFFER!



POSSIBLE OBJECTIONS
20% of families move every year. New prospects move into
your market, old customers move out

"International students account for 14.5 percent of
McMaster’s undergraduates and 24.5 percent of the
university’s graduate student population. Overall,
international students, staff, and faculty represent
more than 90 countries' (McMaster University, 2022)

Let everyone in Hamilton and the GTA know your location
so that a potential customer has a good mental picture of
where you are located



APPROACHING THE CLIENT 
Initial contact through email 
Think of making a connection NOT a transaction
when contacting
The email will consist of a summary of what the
promotion is, whom we are trying to cross-
promote with, and information about our radio
station
End with trying to set up an in person meeting at
the head quarters to discuss the proposal in
more detail
Offer Zoom meeting of phone call as a second
option if the client cannot attend an in person
meeting



PROMOTIONAL COSTS 

Revenue generated by the
clients cover the promotional
costs of the campign 
The budget control report lays
out the cost breakdown of the
campaign 



BUDGET CONTROL REPORT 



BUDGET CONTROL REPORT 



BUDGET CONTROL REPORT 
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COST SUMMARY 



THANK
YOU



COLLABORATION PLATFORM Team Leader: Hazel 
Shared Google calendar 
WhatsApp group chat 
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